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Is It Safe To Share Your Personal Data Via Social Networks?
Topic Justification
With technology on the rise, data privacy is increasingly becoming a matter of concern because of challenges like internet identity theft. The use of social media is specifically delicate as most people update their private data on these sites. This research is, therefore, relevant in identifying and understanding whether these social networks have ways of maintaining users’ privacy to ensure their private data is safe upon sharing. The research applies to all social media users and researchers that seek to understand why people use social media and the relevance of social networks to different categories of people.
Research Methodology
The research employed surveys issued in the form of questionnaires. Each questionnaire had five questions that the interviewees were required to answer. The first question was, how often do you update your private information on social media? The second question was, do you think that your personal data is safe on social media? Thirdly, have you ever encountered a situation where somebody manipulated your personal data on social media? Fourthly, why do people share their personal data on social media? Lastly, is it appropriate for one to share his/her private information with his/ her social networks?
Sample Size Description
[bookmark: _GoBack]My sample population involved three females, and two males randomly picked. The population was a college-age population. The criteria for selection included that one must be in possession of a Smartphone and had at least a social media account on one of the various social networking sites. The participants further had to have an interest in participating in the research. The participants filled in the questionnaire form online, and their names were kept anonymous.
Research Findings
All five participants responded that they frequently updated their personal information on social media, including updating their locations, photos, as well as their thoughts and activities at least once a day. Two participants attested to updating their personal information on both Facebook and Instagram each day while three participants only updated their personal data on Facebook at least once a day. On whether one’s personal data was safe on social media, three of the participants viewed their personal data as safe on social networks while the other two participants viewed their data as unsafe.  However, each of the five participants reported that they had had their personal data manipulated on social networking sites at least once. There were different reasons for the participants as to why they shared their personal data on social networking sites.
One is because everyone else was doing it. To others, their social networks were their modes of social interactions, both socially and professionally. While others shared their information so that employers could trace them and contact them, others shared their personal information so that they could create vast networks of followers and friends from all over the world. To other participants, it was desirable to be famous on social networking sites as it means global fame considering the number of people universally who use social networking sites. Others shared their personal data, so potential girlfriends and boyfriends could spot them. All five participants in the research deemed it appropriate to share personal data with one’s social network. However, two individuals added that one should only share his/her personal data on a social network that has individuals whom he/she physically knows.


Theoretical Analysis And Evaluation
Consistent with the symbolic interactionism theory, the findings from the research indicate that indeed people relate to the social understanding of reality as opposed to responding to a particular reality directly. The participants in the study had different perspectives on why they use social media. As much as all of them felt it is appropriate for individuals to share their personal data on their social network, they each had different reasons as to why they do so. From the research, the self-concept on the importance of sharing personal data with one’s social networks, influenced participant behavior. The participants had developed a behavior of sharing their information at least once a day. This is supported by the assumption of symbolic interactionism, which argues that self-concept highly motivates behavior (Yeager, 2016).
The findings also indicate that the participants valued communicating with others, especially those in their social networks. This finding is consistent with the assumptions made by symbolic interactionist that believe that individuals derive meaning through the communication processes.  The participants in the study also confirmed that communicating through their social networks was very relevant to them as they interacted both socially and professionally through these networks. This is supported by the assumption of symbolic interactionism that there is a vital relationship that exists between an individual and society (Yeager, 2016). The participants, therefore, used the social network to share their personal data because they felt that these networks were essential to them and applied to different spheres of their lives. 
Yeager, (2016) notes that human beings are also social beings, and the desire for social interaction guides them in doing what they do, including sharing personal data on social networking sites and other social media platforms. A social network is also created by social interaction as the symbolic interactionist reveal. The participants in the study were further actively involved in their social networks; this proved the assumption of symbolic integrationists who describe human beings as active individuals in relation to their environments. Social interaction was also a result of the present influx of social networking sites that influence individuals thinking and actions and guide their social interaction behaviors.
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